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CUSTOMER SUPPORT
EXPERIENCE AT
BRAZILIAN

ONLINE CASINOS
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https://env.media/customer-support-experience-at-brazilian-online-casinos/

In a Nutshell:

The customer support teams were |
tested anonymously and repeatedly <
over the course of a week. Responses
to identical questions and player
needs were double-checked.
Operator “promises” were verified by
different market researchers at
different times.
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WINNERS

« Betano, KTO, and Betfair were top performers in general

J Why do they lead the pack? Timing, consistency and effectiveness

Areas for Improvement: actionable RG support and more CS channels

THE LOOSER

« Bet365 had the lowest scores across various metrics
« Struggled with responsiveness and RG knowledge

Common Improvement Areas

« Deliver actual 24/7 support!
J Step up response times!

Enhance Responsible Gaming -

knowledge, resources, training!
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Active Hours
24/7 (only chat)

10 AM to 12 AM, every day
9 AM to 9 PM, every day
2477
24/7
9 AM to 12 AM, every day
8 AM to 1 AM, every day




