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Since its earliest days – in the late 1990s and early 2000s – the online gaming industry 
has practically always employed promotional offers to attract and retain players. The 
few basic incentive types (e.g., free spins, loyalty bonuses) evolved into a multitude of 
iGaming stimuli. Operators and affiliates alike started offering detailed guides on 
bonuses and promotions available for both sports betting and online casino fans. 

These incentives are essential tools for iGaming businesses to achieve key goals such 
as brand recognition and customer loyalty. Even after initial customer acquisition, 
operators effectively manage to track player activity through membership programs, 
reward repeat purchases and even social media engagement. The importance of these 
dynamics is easily explained by the lower cost of retention (vs acquisition) and 
potential referrals. 

Academic research points to significant structural changes in iGaming over the past 
decade. We have seen rapid advancements in digital technology and fintech, which 
have had a substantial impact on gamblers, particularly those seeking or needing 
particular attention and personal treatment. The increase in advertising and complex 
betting markets have expanded gambling opportunities greatly. The enhanced 
accessibility and simplicity of online gambling, especially via smartphones, have 
inevitably affected gamers, even those with problem gaming patterns. 

https://env.media/research/
https://env.media/about/svilen/
https://bmcpublichealth.biomedcentral.com/articles/10.1186/s12889-022-14019-6
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Similar studies point out the need to understand industry practices and highlight features 
that promote transparent and responsible gaming. This includes a review and upgrade 
of policies in markets which have developed more rapidly than their regulatory 
framework has been able to handle. 

In the so-called mature gaming markets, iGaming industry analysts and stakeholders 
have long recognized the importance and studied the management of bonuses, 
promotions, and campaigns. Pioneered in Europe, the approach has been quickly 
adopted in other markets (notably the USA). Recent comparative studies suggest that 
an increase of interest in casino bonuses has been registered in emerging markets like 
India, gradually departing from our own observations made only a few years back. 

The aim of the present research is to test the penetration and impact of iGaming 
incentives in Brazil, yet another global gaming giant which has emerged definitively in 
the past few years. This will allow us to deliver an applied guide for iGaming industry 
stakeholders active in similar markets – in Latin America, South-East Asia and beyond. 

The Appeal of Digital Gambling Incentives 
Online gambling platforms often base their promotional strategy on sign-up incentives, 
through one-time bonuses upon initial registration. These incentives range from deposit 
matches and free spins to bonuses for utilizing specific payment methods like 
cryptocurrencies. From the players’ perspective, they elevate the online gaming 
experience and augment their winning prospects. 

Even in the early stages of iGaming adoption, studies concurred that such advertising 
and promotional strategies wield a tangible impact on online gambling consumption. 
Exploring these marketing strategies in detail, analysts revealed their capacity to entice 
new players, maintain consistent spending levels in existing users, prolong gaming 
sessions and re-engage lapsed users. 

More importantly, studies emphasized how these promotions played a pivotal role 
in transitioning players from physical to online platforms and, in a number of cases, 
paved the way for the adoption of additional gambling forms. 

Over time, incentives solidified their position as a cornerstone element in the iGaming 
industry, evolved and multiplied. They entice players with “freebies” and financial 
rewards, or mitigate their risk via refunds and cash-out options. The seamless 
integration into digital platforms enabled consumers to join and use them with a few 
clicks. 

A survey by the UK Gambling Commission reveals that 65% of gamblers received an 
incentive in the past year alone. Free bets, free spins and sign-up offers are predominant 

https://www.sevenjackpots.com/research-papers/actual-bonus-value-of-your-welcome-bonus/
https://env.media/promotion-recommendations-online-gaming-operators/
https://www.tandfonline.com/doi/full/10.1080/14459795.2014.903989
https://www.gamblingcommission.gov.uk/about-us/guide/consumer-experiences-and-attitudes-to-free-bets-and-bonuses
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across the market. On the other hand, while most promotions are disseminated via email 
– and are applicable to anything from sports betting to slots, bingo, and casino games 
– 61% of respondents felt indifferent to these incentives. However, 31% conceded they 
were propelled to play more. 

In general, incentives had a mixed reception. As much as 48% of survey respondents 
opted against receiving them in the future. Problem gamers and younger demographics 
(18-44) were more inclined towards these offers but also acknowledged being spurred 
to play more. 

Other behavioral studies scrutinize the effects of iGaming incentives within loyalty or 
reward programs. These promotions influence a spectrum of cognitions, emotions and 
behaviors, and even regular players might underestimate (or misjudge) their true cost. 
Bonus bets and gaming scenarios often entail additional rounds, game selections, and 
further financial outlays. While ethical operators aim to convey this through informed 
choice settings, numerous users do not fully comprehend, appreciate, or meet such 
conditions. In turn, this may result in diminished conversion rates or escalated total 
spending, ultimately leading to low consumer satisfaction. 

In the first part of this research paper, we present the findings of a primary 
research study carried out in Brazil in September 2023. It will describe the awareness, 
reception and usage of iGaming incentives. Further below, we shall explain and present 
how these incentives work in engaging players, as well as the necessity to adhere to 
specific terms and conditions for each offer. 

iGaming Incentives in Brazil – an In-Depth 
Analysis of Player Choices 
In the iGaming world, understanding the player’s mindset and preferences is crucial for 
tailoring effective marketing strategies and offerings. 

We have conducted an original field survey of Brazilian online casino and sportsbook 
players. The results help us break down the influence of a range of iGaming incentives 
on users in one of the fastest growing online gaming markets. 

These structured insights encompass a Preference Analysis, an Impact Analysis and 
a Demographic Analysis. Together, they offer a comprehensive view of how Brazilians 
perceive and use these promotional tools and potential improvements they would 
expect from the iGaming industry. 

 

https://www.frontiersin.org/articles/10.3389/fpsyt.2020.593789/full
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The Experts’ Digression: 
What Is the Difference between a Bonus and a Promotion? 
In the context of the iGaming industry, “bonus” and “promotion” are terms frequently used to 
describe different types of incentives offered to players. Both are designed to attract new 
players and retain existing ones by providing them with added value beyond the basic 
gameplay experience. However, they also have some distinct characteristics and functions. 

Understanding Bonuses 

A bonus is a specific type of iGaming incentive that typically provides players with extra 
funds or opportunities to play games. It’s often tied to a deposit or gameplay activity. 

The most frequent types of bonuses are: 

– Welcome Bonus: Offered to new players upon registering and making their first deposit. 
Some operators also offer “No Deposit” welcome bonuses, naturally much smaller in size. 

– Deposit Bonus: Additional funds given to players based on the amount of money they 
deposit. 

– Free Spins: Opportunities to play slot games for free, often given as part of a welcome 
bonus or to promote a new game. Sportsbook platforms respond with free bets as an initial 
incentive for new users. 

An example would be a casino offering a 100% deposit bonus – up to $100 – meaning that 
players will receive an extra $100 in bonus funds when they deposit $100. 

Defining Promotions 

A promotion is a broader term that includes various offers, contests, and events designed to 
boost player engagement and loyalty. 

Some of the most frequently seen types include: 

– Tournaments: Competitions where players can win prizes by playing certain games. 

– Cashback Offers: A percentage of losses returned to players over a specific period. 

– Prize Draws: Opportunities to win prizes through a random draw. 

– Leaderboard Challenges: Players earn points by playing games, with top point earners 
winning additional prizes. 

An example would be a casino running a promotion in which players earn virtual tickets to a 
prize draw for every $20 wagered on a specific game. 

Both promotions and bonuses aim to keep players engaged and entertained by offering 
unique and exciting opportunities beyond regular gameplay. Both are crucial tools in the 
iGaming industry’s marketing and customer retention strategies. 
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Preference Analysis 
Interpreting the players’ preferences among a pre-set list of iGaming incentives is crucial 
for crafting attractive and engaging promotions and bonuses. Industry professionals 
would be able to ensure alignment with player expectations, enhancing player 
satisfaction and loyalty. 

Top-Choice Bonuses 

Free Spins are the biggest favorite among Brazilian players, with approximately 59% of 
responses citing them as offering the best opportunities for free 
gameplay and potential wins. 

Free Bets come second, gaining 53% of supporters. They are most often associated with 
sports betting but can also be applicable to certain casino games. 

Money-back schemes are chosen by 42% of players. This kind of bonus offers a “safe 
play” mechanism, frequently offered to new or returning players. It ranks slightly ahead 
of the “Welcome bonus” (40%) in terms of popularity, as it is more straightforward, 
simpler to understand and has less requirements compared to most signup bonuses 
(e.g., wagering requirements and game limitations). 

 
Preferred bonus types in Brazil 

As a rule of thumb, the above “direct” kind of incentives resonate well with players 
seeking immediate gameplay benefits and enhanced gaming experiences. 

Interestingly enough, 10.39% of respondents indicated all six bonus types as their 
favorite, pointing to a desire for variety and flexibility of bonus offerings. The 
“multiplicity index” (the average number of iGaming incentives chosen by respondents) 
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is 2.6. This means that, typically, players appreciate almost 3 different bonus or 
promotion categories. 

Top-Choice Promotions 

We see a much more evenly distributed preference among various promotion types. 
Despite that, “Random prize drops” still emerges as the prime choice. Random prizes 
gain the highest preference (57%), signaling players’ attraction to unexpected rewards. 

They are closely followed by Super Jackpots (at 56.59%), highly favored for the 
substantial winning opportunities they present. 

Tournaments came third among promotions, although somewhat further behind (26%). 
They signal the importance of socialization, peer ranking and competitiveness among 
online casino and sports betting enthusiasts. 

 
Preferred promotions in Brazil 

Players also enjoy a combination of different promotions, highlighting the importance 
of a diversified strategy. Over 44% selected at least two (or more) promotion kinds that 
they appreciate. 

This distribution shows the assorted promotional preferences among players, 
emphasizing the need for both varied and innovative promotional strategies. 

Preferences by Age Cohorts 

The predisposition and appreciation of various iGaming incentives is naturally different 
across age brackets, as outlined below. 
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– 18-24 years (Young Adults) – These are individuals in their late teens and early 
adulthood. They have shown a clear preference for “Super Jackpots” among promotions, 
as well as “Free Spins” in terms of bonuses. 

– 25-40 years (Adults) – Individuals in their prime working years, often settled in their 
careers, personal lives and routine. They prefer “Random Prize Drops” among 
promotions. What is more important is that they show richer and more active 
predisposition towards the majority of bonus options – “Free Spins“, “Cashback“, 
“Welcome Bonus“, “Deposit Bonus“, “Boosted Odds“, and “Free Bets” are indeed 
almost equally favored. 

– 41-56 years (Middle-Aged Adults) – Players in their middle age; they could experience 
life changes but have their clear-cut tastes and preferences. They show a strong liking 
for “Random Prize Drops” above all, as well as “Free Spin” bonuses. 

– 57-75 years (Senior Adults) – Older players, often approaching retirement age or 
already retired. They have more leisure time and, often, more disposable resources. Just 
like the age bracket below, they like “Random Prize Drops” above all promotions but 
also favor “Welcome Bonuses”. 

Based on the age-cohort breakdown, we see why the popularity of Random Prize 
Drops is so high overall. With the exception of Young Adults who favor Super 
Jackpots, unexpected rewards rank the highest of all promotions. Free spins get the 
votes across age demographics, while sign-up incentives are important to older user 
groups. 

Gender-Based Preferences 

Based on our primary data, statistically, both male and female players favor Random 
Prize Drops more than any other promotion. 

Considering bonuses alone, females predominantly choose “Free Spins”. Males, 
however, show a rather evenly distributed preference among all types – from Free 
Spins, Cashback offers, Welcome and Deposit bonuses, to Boosted Odds and Free Bets. 

Tailoring promotional offerings based on these insights can significantly enhance the 
appeal and effectiveness of promotions across diverse age groups, leading to 
heightened engagement and satisfaction. 

Impact Analysis 
Assessing the impact of iGaming incentives on player behavior is crucial for optimizing 
promotional strategies for improved acquisition and retention. Among the most 
important responses, we see the substantial inclination of players (90%) to explore 
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new games or genres under the influence of promotions. This trend is pivotal for 
operators introducing new games, ensuring successful game launches and 
broadened game engagement. 

The survey also unveils diverse participation levels in promotions seen through 
notifications. A significant share of players frequently engages with promotions, 
underlining the effectiveness of well-crafted and targeted promotional notifications. 

 
Frequency of participation in bonuses and promotions 

A combined 83% of respondents admit to being susceptible to iGaming bonuses and 
promotions (ranging from “sometimes” to “always”). 

The majority of players also affirm that iGaming incentives enhance their gaming 
engagement. In fact, as much as 94% claim that promotions and bonuses make the very 
gaming experience more fun. A substantial majority of respondents feel that iGaming 
incentives motivate them to play more (92.8%). 

The analysis of the overall impact of iGaming incentives highlights the significant 
influence of well-designed promotions and bonuses on enhancing player engagement, 
exploration, and loyalty, contributing to the sustained success and growth of iGaming 
platforms. Ultimately, these findings are fundamental in designing a gaming journey that 
promotes retention over acquisition. 

Hard-Core Gamers Need Little Convincing 

For those playing twice or more a week – and also spending at least R$100 a month, a 
combined share of 17.63% of all players – we can see a consistent approval of all 
iGaming incentives. 

When faced with the question “How often do you use bonuses or participate in 
promotions seen through notifications?” (on a scale from 1 to 5, i.e., from Never to 
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Always), regular players gave an average answer of 4.5, exactly between often and 
always. 

Notably, almost all of these players are well educated – either high-school (41%) or 
university graduates (53%). These shares correspond to the overall profile of the most 
common player type, both seen in this study, as well as in our previous research. If 
anything, they are even more skewed towards higher educated and higher earning 
individuals. 

Which Channel Is Most Effective in Advertising iGaming 
Incentives? 

 
Most effective delivery of iGaming promotions 

We see that the majority of players (68%) prefer consulting the available promotions and 
bonuses directly on the operator’s site or app. Still, a consistent share (29%) approves 
receiving push notifications – through email, on-site pop-ups, even SMS. A 
mere 3% find it practical to follow promotional messages through newsletters or social 
media groups. 

The Most Important Features of Bonuses and 
Promotions 
The bonus size (i.e., monetary amount) is well above any other considerations for most 
players – 68%. The ease of participation (e.g., clear Terms and Conditions) comes next, 
and is crucial for roughly half of respondents – 48%. 

https://env.media/brazilian-gambler-profile/


10 

 

 
Decisive features of iGaming incentives 

Whether incentives provide (added) entertainment value is pertinent for more than a 
third – 38%. Players also assign a lot of importance to whether bonuses and promotions 
can be converted via popular games (30%) and if they help them discover new 
titles and genres (32%). 

The multiplicity index of 2.2 in this response shows that players evaluate more than 
2 factors, on average, when choosing the optimal iGaming incentive for their current 
needs and playing style. 

Biggest Turnoffs of Online Gaming Promotions 

An essential part of understanding player preferences is provided by their negative 
perception or reluctance to join a promotion due to certain features and requirements. 

First and foremost, 42% of gamers think that rules might be too complicated for their 
own taste. This is followed by game restrictions (25%) when converting a bonus or 
participating in a promotion. 

 
Biggest turnoffs of online gaming promotions 
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The fact that nearly a quarter (over 22%) do not find any meaningful objection to what 
the iGaming industry offers in terms of incentives and conditions shows that they are 
willing and open to exploring a variety of bonuses and promotions. 

If operators and providers manage to simplify conditions and rules and make 
them applicable to more games, there should be very little in the way of players 
reaching out and benefitting from such incentives – from signing up to discovering new 
games, iGaming niches and products. 

Demographic Analysis 
The survey reveals a broad age distribution, fairly even between 18- to 45-year-olds. 
There are, however, some peaks in the mid-20s, with the most respondents coming from 
the mid-30s age bracket. This demographic tends to have both the disposable income 
and the propensity for online gaming, making them a key target group for iGaming 
operators. 

• the mode age (most frequent) of respondents is 24 years; 

• the median age is 35 years; 

• the average age is approximately 36.9 years 

It must be noted, however, that the wide-ranging age distribution highlights 
the appeal of iGaming (and active awareness of related incentives) across all adult age 
groups. 

 
Age distribution of respondents 

The survey also indicates a user pool slightly leaning towards a male majority. 
Understanding gender preferences also allows operators to design gender-
sensitive promotions and games, ensuring an even broader appeal and engagement. 

A diverse socio-economic distribution is also observed, except for D and E class 
designations (with little or no disposable income). 
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Socio-economic classification of bonus users 

Admittedly, the C1 is the single largest socio-economic cohort which responded to the 
survey. However, it is also true that the two highest-earning groups (A1 and B1) have a 
combined share of almost 40%, which is higher than the statistically corresponding 
shares in Brazilian society. 

We also see that respondents were, on average, quite well-educated. This confirms 
earlier observations on this trait of Brazil’s online gaming community – on average, it 
is better prepared academically than most of its compatriots, in purely statistical terms 
(only around 20% of the nation’s adult population has some kind of tertiary 
qualification). 

 
Education levels of players 

The overview of respondents concludes with the regional distribution of their origin. It 
reveals the regions with a higher concentration of iGaming participants. 

https://www.oecd-ilibrary.org/sites/a5ee2d75-en/index.html?itemId=/content/component/a5ee2d75-en
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Bonus users, regional distribution 

The dominance of the South-East is not a surprise, and is in line with previous findings. 
A somewhat unexpectedly high number of respondents from states like Ceará, 
Pernambuco and especially Bahia, however, gave much more visibility to the input from 
the North-East. 

 
Respondents’ origin by state 

https://www.kto.com/pt/pesquisa/estudo-maiores-estados/
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Strategies for Enhancing Product Delivery and 
Promotional Campaigns 
The analytical insights from the survey data reveal key areas that can be harnessed to 
augment the quality of product delivery and craft compelling promotional campaigns. 
Based on the above responses, our team has outlined some exemplary strategic 
guidelines that can be used to target different user types and enable iGaming 
businesses to boost brand loyalty and user retention. 

Tailoring Incentives to Demographic Segments 

Since there is a strong presence of “bonus-using” players in the 24-40 age group (just as 
they are the dominant gamer profile in general), iGaming stakeholders can optimize 
promotions and bonuses preferred by this cohort. This is not to say that they should limit 
promotional delivery for the rest of the player spectrum, but rather to render more 
efficient their communication and advertisement strategies and resource planning – 
e.g., social media channels and online platforms. 

Diversify and Innovate Promotional Strategies 

While there is a clear preference for Free Spins / Free Bets and Random Prizes (or 
Boosted Jackpots), many players’ preferences are divided and spread out. Introducing 
a variety of bonus types is one way of improving product outreach; making these 
incentives available for longer and applicable to wider player and game categories is 
certain to cater to many more player profiles and their preferences. 

Leveraging Promotions for New Game Delivery (or Player Reactivation) 

Given the significant inclination of the majority of players to explore new games and 
genres through promotions, game launches should often include a promotion driven 
theme. This will ensure broader player engagement and exploration potential. 

The same is also true for stimulation of “passive” player cohorts that usually respond 
well to the right kind of reactivation messages. 

From Acquisition to Retention – Keep It Simple! 

Arguably, the biggest barrier to participating in promotional campaigns is the same that 
holds potential gamers back from signing up in the first place. If rules and requirements 
are too complicated (and the limitations are too many) quite a few players would look 
for another option. 
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Keeping iGaming incentives simple – and possibly fun – is a key to greater appreciation 
on behalf of current and future players. The clear preference for direct reward incentives 
(e.g., cash, free spins) and emphatic reluctance to adhere to complex rules and game 
limitations show that most Brazilian users treat iGaming for what it is – an entertaining 
pastime. 

Implications for the Brazilian iGaming 
Landscape 
Brazil is swiftly transforming into a mature gaming market. The term is typically 
attributed to nations where the online gambling industry is not only well-established and 
regulated but also commands a significant market presence. 

“Mature” iGaming markets are, in fact, characterized by robust regulatory frameworks, 
a plethora of operators, and a substantial customer base, all of which stand as pivotal 
indicators of an industry’s maturity. Such a definition is mostly applicable to European 
jurisdictions, but also extends to the USA, Canada, Australia, South Africa, Argentina, 
among others. 

In these highly competitive markets, bonuses and promotions emerge as crucial 
elements in both attracting and retaining players. Operators actively employ these 
incentives as a strategy to carve out a distinctive presence. 

Players in mature iGaming markets are generally quite savvy in utilizing bonuses and 
frequently make their choice of a platform based on the available incentives. Many of 
these promotions are typically met with enthusiasm by players, who often actively seek 
them out and leverage them to amplify their gaming experiences. 

On the other hand, operators are faced with a delicate equilibrium – crafting incentives 
that are not only attractive but also aligned with responsible gambling initiatives 
and regulatory compliance. 

Brazil has emerged as a prime example of a rapidly burgeoning yet already established 
iGaming market. In light of the recent positive changes in federal legislation, operators 
need to navigate through the complexities of ensuring legal compliance. This includes, 
among other aspects, implementing safeguards against potential bonus abuse and 
maintaining a balance between attractive incentives and preventing misuse. Maximum 
transparency in the terms and conditions of incentives is paramount to sustaining 
player trust. 

Finally, promotions and bonuses must be meticulously structured to champion 
responsible gambling. This involves the design of promotional offers that not only 
enhance player engagement but also ensure that the highest ethical standards are 
upheld, safeguarding both the player and the operator. 
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If we take into consideration Brazil’s youthful population, actively engaged in social 
media channels and communities, the strategic deployment of iGaming incentives 
becomes an even more nuanced task. In the next few years, the dynamic interplay 
between player acquisition and operating under evolving rule-books will define the 
trajectory of the iGaming industry in Brazil. 

One thing is very likely, however – the understanding, usage and impact of bonuses and 
promotions signal that Latin America’s largest economy will soon be considered a 
mature market. 

 

A Newcomer’s Guide to Bonuses and Promotions – 
Types, Terms and Usage 
Although most of our audience comes from seasoned industry stakeholders, we feel an 
obligation to provide a more detailed overview of the most popular iGaming incentives. 

Online gambling platforms offer a number of different promotional vehicles that enhance 
gameplay, aiding acquisition and retention as a result. The most common is the first deposit 
match (i.e., welcome bonus), where the platform matches the amount of the player’s first 
deposit. Another popular type is the mobile sign-up bonus, which is exclusive to players who 
download the platform’s mobile app and open an account.  

The UK-based study cited earlier reveals how a mature market (profoundly regulated and 
saturated with competitive market offers) reacts to iGaming incentives. Analysts agree that 
certain promotions and features are established as global industry standards. The most popular 
gaming incentives remain Free bets / Free spins and various Sign-up offers. 

Types of Casino Bonuses and Promotions 
Online platforms offer a variety of bonuses and promotions: 

Welcome Bonus 

These are usually the most generous and attractive type of casino bonus, awarded to new 
players upon registration. They can come in the form of a match bonus, where the platform 
matches a percentage of your first deposit, or as a package that includes multiple deposit 
bonuses.  

No Deposit Bonus 

These bonuses allow players to play and win money without having to make a deposit. They 
often come with higher wagering requirements and strict withdrawal limits. 

Free Spins Bonus 

A popular incentive offered by online casinos, free spins bonuses grant a certain number of spins 
on a specific slot game. Winnings from these spins are added directly to your cash account. 
These bonuses are often part of welcome packages or rewards for reaching deposit milestones. 

https://www.gamblingcommission.gov.uk/about-us/guide/consumer-experiences-and-attitudes-to-free-bets-and-bonuses
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Reload Bonus 

This bonus is for existing customers who have made multiple deposits. Similar to welcome 
bonuses but usually at a lower percentage, reload bonuses reward loyal players and encourage 
frequent visits to the online casino. 

Cashback Bonus 

This bonus offers a refund of a specific amount or percentage of a player’s net loss. It’s a way 
for the casino to return a portion of the money that the user has lost over a gaming session or a 
set period. Cashback bonuses are typically given in the form of money or credits for use within 
the casino, and they’re particularly appealing to players who wager large amounts. 

Game Specific Bonus 

These are bonuses that players need to use in particular games. They are usually free spins or 
extra money that can be used only on specific slots, table games, live casino games, or some 
other game. 

Monthly Bonuses & Promotions 

These are regular offers given by online platforms to their established players on a monthly 
basis. They can include reloading bonuses, free spins, tournaments, prize draws, and cashback. 

High Roller Rewards 

These are offers meant for big platform spenders. They are bigger than normal bonuses or free 
spins offered to new players who deposit large sums or make large bets. 

Gamification of Member Loyalty 
Gamification: the application of game-design elements in non-game contexts, has emerged as 
a powerful tool to enhance user engagement in various industries, including e-commerce. By 
integrating elements of play such as points, badges, and other incentives, gamification can 
effectively influence behavior and foster engagement. This strategy is particularly effective in 
VIP loyalty programs, where it can boost program engagement and increase success by 
leveraging customer motivation like status and achievement. The goal of gamification is to 
increase engagement and encourage users to take specific actions, much like the mechanics that 
enhance VIP reward tiers. 

The application of gamification in VIP loyalty programs can be seen in several ways. Firstly, it 
leverages the principle of scarcity, making the upper status of a tiered program highly desirable 
for customers. Secondly, it encourages consistency, with customers motivated to maintain their 
VIP status and continue making purchases. Lastly, it utilizes the consensus principle, where 
customers are influenced by their peers and are more likely to pursue goals that others in their 
circle are pursuing. By incorporating these psychological factors, gamification can significantly 
enhance the effectiveness of VIP loyalty programs, leading to increased customer loyalty and 
business growth. 

Loyalty Programs 

These are systems designed to reward, retain, and attract new players at online platforms. 
Players earn points every time they gamble, which accumulate and can later be redeemed for 
money, exclusive bonuses, or free spins. 
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Extra Rewards through VIP Memberships 

Frequent players at online casinos are commonly extended an invitation to enroll in a VIP 
program, where enhanced and superior rewards await regular patrons. VIP or loyalty 
memberships are synonymous with an array of more substantial rewards, specifically curated 
for dedicated players. One of the enticing aspects of such programs is the reduced wagering 
requirements, making cash-outs easier and increasing membership appeal. Apart from 
substantial bonuses for long-term players, VIP clubs often provide various additional benefits, 
enriching the gaming experience for valued (and valuable) members. 

Other Kinds of Incentives and Promotions 

In addition to bonuses, online platforms offer various promotions such as free spins, cash back 
offers, reload bonuses, VIP programs, and tournaments/leaderboards. These promotions 
provide additional opportunities for players to win. 

There are also the likes of Birthday bonuses and other occasions for reactivation or incentivizing 
iGaming. 

Difference between Sports Betting and Casino Incentives 

The primary distinction between casino games and sports betting lies in the element of luck 
versus skill. While winning at a casino game largely depends on luck, sports betting allows for 
the application of knowledge about a specific sport to make informed decisions and increase 
the chances of winning. 

Online casinos offer a range of bonuses and welcome packages, most of which seem more 
generous than those available at online sportsbooks. Nonetheless, these bonuses should not be 
misconstrued as free money; they do augment winning odds by mitigating the amount of 
personal funds at stake. Amongst these, free spins and no deposit offers often present optimal 
winning opportunities, even though deposit bonuses prevail in commonality. 

A study into sports betting incentives sought to establish whether these would encourage 
players to make higher-risk bets. Involving 299 participants betting on six video game 
simulations of previously wagered sports, each game presented varied wagering incentives. 
Findings indicated that when incentivized, participants opted for significantly riskier bets than 
when devoid of incentives. The most enticing incentive was improved odds/winnings, 
succeeded by bonus bet, cash rebate, reduced risk, and no incentive. The study concluded that 
opting for long odds with incentivized bets amplifies the volatility of player returns, culminating 
in more gamblers incurring losses and fewer securing larger wins. 

Casino games, juxtaposed with sports betting, harbor more unpredictability due to their inherent 
randomness. However, the strategic utilization of bonuses and tactical gameplay can elevate 
winning probabilities in online casinos, rendering it a more propitious option compared to 
terrestrial venues. 

Sports betting bonuses emerge as a pivotal differentiator between terrestrial and online 
betting, proffering a myriad of incentives to allure and retain clientele. Here’s a compact 
overview of predominant types and conditions: 

https://akjournals.com/view/journals/2006/8/2/article-p268.xml
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“No Deposit” Incentives 

Credited upon registering for a real-money account, these offers, typically ranging between $5 
and $25, provide an initial playing boost. 

Deposit Match 

These bonuses award players with bonus funds as site credit and are becoming increasingly 
scarce within the industry. 

Free Bets 

Enabling players to place bets using the company’s funds, winnings from these bets are credited 
in real money to the player’s wallet, often referred to as “no-sweat bets” or bonus bets. 

Complimentary Bets 

Often a reactivation or event-related initiative, these offers exist independently from the 
player’s initial wager. 

Wager Bonus 

Requiring players to bet a specified number of times to convert the bonus into cash, this 
common sports bonus can sometimes have steep wagering requirements. 

Boosted Odds 

Employed as a promotional tool to enhance potential payouts on specific bets, they amplify the 
allure of a bet, stimulating increased wagering activity. 

Bet Insurance 

A paid service that literally “insures” the bet either fully or partially, returning the insured part to 
the player’s balance if the bet is lost, designed to mitigate betting risk. 

Cashback Bonus 

Offering partial repayment of a loss, usually as a free bet or a wager bonus, this is one of the 
most favored bonuses as it provides a semblance of consolation during a losing streak. 

Navigating through the myriad of incentives and understanding their nuanced conditions is 
crucial for players to maximize their betting and gaming experiences, whether engaging in 
sports betting or casino gaming. This navigation, informed by understanding and strategic 
application, becomes pivotal in enhancing player engagement and satisfaction in the dynamic 
and multifaceted world of online gambling. 

Claiming a Bonus – Terms and Conditions 
Securing a sign-up bonus tends to be a relatively simple endeavor. Post-registration and login, 
players might need to utilize bonus codes, generally accessible on the platform’s website or via 
email. Following a deposit, the bonus funds should be credited to their account, and it’s pivotal 
to verify the arrival of these funds, addressing any discrepancies with the platform’s customer 
service. 
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Online casino bonuses are tethered to specific terms and conditions warranting careful perusal 
by players. These stipulations encompass wagering requirements, game restrictions, time 
constraints, maximum bet limits, payment method exclusions, and geographical restrictions. A 
thorough understanding of these conditions is vital to optimizing the utilization of online casino 
bonuses. 

While sign-up bonuses can appear alluring, comprehending the attached terms and conditions 
is essential. These might encompass promo codes, rollover requirements, designated games for 
bonus usage, maximum payout and minimum deposit limits, and temporal constraints. 

Wagering Requirements 

These stipulate conditions players must meet to qualify for the bonus, often involving wagering 
a specified monetary amount before winnings can be withdrawn. For instance, a 20x wagering 
requirement necessitates wagering 20 times the bonus amount before enabling a cash out. 

Game Contributions 

Different games may contribute variably towards meeting wagering requirements. While slot 
games commonly contribute 100%, table games might contribute significantly less or potentially 
not at all. If you have a specific game preference, ensure it contributes towards the wagering 
requirements. 

Match Percentage 

This pertains to the percentage of your deposit that the bonus will match. Some platforms might 
proffer a 100% match, effectively doubling your deposit, while others might present a lower 
match percentage. Notably, higher match percentages frequently come tethered to higher 
wagering requirements. 

Minimum Deposit Amount 

This denotes the minimal amount of money that a player must deposit to qualify for a bonus. 
Depositing less than this amount negates eligibility for the bonus. 

Maximum Deposit Amount 

This represents the upper limit to which a casino will match for a bonus. Even if a player deposits 
beyond this limit, the casino will only match up to the specified maximum. 

Time Limits 

These define the temporal parameters within which a bonus must be claimed and utilized. Failure 
to claim the bonus or meet the wagering requirements within this timeframe results in bonus 
forfeiture. 

In a nutshell, while navigating through the enticing world of online casino bonuses, a meticulous 
understanding and strategic navigation of the associated terms and conditions ensure that 
players can maximize their gaming experience and bonus utility. This becomes a crucial aspect, 
bridging the gap between enticing offers and tangible, optimized benefits for the players in the 
online gambling landscape. 
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Deciphering Casino Bonus Calculations 
A university study inquired into the motivations propelling young adults towards online 
gaming, with a particular focus on the engagement strategies utilized by operators. 

The research indicates that while social factors and peer influence significantly steer 
young adults from social casino games to online gambling, incentives like sign-up 
bonuses also play a role. However, the socialization aspect of these games seems to be 
a more potent motivator, suggesting that young adults might prioritize the social aspect 
of online gaming over the actual bonus values. 

From our observations and experiences, it appears that individuals often grapple with 
understanding the mechanics of such incentives. Moreover, our prior study in analogous 
emerging markets revealed that they don’t fully and efficiently utilize them. A piece we 
penned a while back elaborates on this aspect. 

One method to objectively gauge the value of a bonus or promotion to an end user is 
through the Actual Bonus Value (ABV), as has been executed for both the Indian and the 
Brazilian market by notable iGaming affiliates. 

The ABV is a tool crafted to assess the genuine value of online casino bonuses, taking 
into account factors like bonus restrictions, eligible games, and specific requirements. 
While online casino bonuses, particularly welcome bonuses, might seem lucrative 
initially, their actual value can be masked by intricate terms and conditions. The ABV 
metric provides a more objective evaluation by scrutinizing elements like the bonus 
amount, wagering requirements, wager contribution, and clarity of terms. Notably, 
despite the Brazilian online gambling market experiencing a surge in bonus interest, a 
substantial gap persists in players’ comprehension of these offers. This underscores the 
significance of detailed analysis and understanding of bonus terms to ensure players 
make informed decisions. 

Key aspects to consider remain the game selection, the deposit match percentage, and 
the wagering requirements. As observed, one of the most prevalent types of incentives 
is the deposit match bonus, where the platform matches a percentage of your deposit. 
For instance, a bonus percentage of 200% up to a certain amount implies that if you 
deposit a certain amount, the platform will grant you a bonus of twice that amount, albeit 
capped at a specified limit. 

Wagering requirements dictate the number of times a player must wager their bonus 
amount or deposit before they can withdraw any winnings linked with the bonus. For 
example, a 20x wagering requirement necessitates wagering 20 times the amount of 
your bonus before you can cash out. 

 

https://ajgiph.springeropen.com/articles/10.1186/s40405-017-0025-4
https://env.media/promotion-recommendations-online-gaming-operators/
https://env.media/promotion-recommendations-online-gaming-operators/
https://www.sevenjackpots.com/br/pesquisa/o-valor-real-do-bonus-de-boas-vindas-revelado/
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Frequently Asked Questions About Bonuses and 
Promotions 
In our experience, several aspects about iGaming incentives are not immediately or particularly 
clear to the majority of players. Some of the leading queries include: 

What is the Difference Between Bonus Codes and Bonuses? 

Bonus codes are promotional or coupon codes provided to gamblers to play and wager without 
depositing any money. Bonuses are rewards given to both new and existing players to enhance 
game time without additional costs. 

What Games Can Bonuses Be Used For? 

Bonuses can be utilized to play various casino games, including slots, table games, live dealer 
games, and sports betting. 

Are the Biggest Bonuses Always the Best? 

Size and utility are not always directly correlated. Generally, the main parameters impacting 
usefulness (and value) are as outlined above – wagering requirements, time limit, and deposit 
amount. 

Can I Withdraw My Casino Bonus? 

Yes, you can withdraw your casino bonus, but only after depositing a minimum amount to your 
account, placing a bet, and then any winnings received from the bonus can be withdrawn. 

 

Final Remarks 
Online gambling incentives and promotions stand as a pivotal facet of the online 
gambling experience, offering players a chance to explore various games and amplify 
their winning possibilities. However, comprehending the terms and conditions attached 
to these bonuses is essential to fully benefit from them. In the vibrant world of digital 
gambling, where bonuses and promotions are a key player attraction and retention 
strategy, understanding and strategically navigating through these offers become crucial 
in enhancing the online gambling experience. 


